Harvard Bu siness Review
Recycled Content Products.
The Worldwide Trend To Save Our
Precious Natural Resources
For Our Ghildren.

By the year 2000, companies not engaged in

preseruing precious natural resources by using
recycled content materials will lose one of
their most valuable competitive advantages in the
future global economy.
- Buy Recycled Business Alliance

The Buy Recycled Business Alliance's (BRBA) vital mission is to inform and educate the business
community about the benefits of buying recycled content materials for manufacturing and for
internal company use.
The Alliance is a broad-based group of more than 3,000 businesses, organizations and associations that represent the leading edge of products and technologies, giving American business a
distinct competitive advantage in the global economy. For six years, the Alliance has been a partnership of the National Recycling Coalition, a national organization committed to advancing the
state of recycling.
Members of the Alliance demonstrate their commitment to buying recycled by purchasing over
$'10 billion of recycled content products annually. For more information about membership in the
Alliance, visit our website at brba.nrc-recycle.org, or e-mail BonnieF@nrc-recycle.org.

1998 Buy Recycled Business Alliance Steering Committee

American Airlines
American Plastics Council
Anheuser-Busch, lnc.
Aquapore Moisture Systems
Bell Atlantic Corporation
Bell South Telecommunications, lnc.
Boise Cascade Office Products
The Coca-Cola Corporation
Collins & Aikman Floorcoverings
Cracker Barrel Old Country Store
Fort James Corporation
Home Depot

McDonald's Corporation
Remanufactured I nd ustries
Council lnternational
Rock-Tenn Company
Safety- Kleen Corporation
Southern Company
Steel Recycling lnstitute
Target Stores
United States Postal Service
Veryfine Products, lnc.
Wal- Mart, lnc.
Waste Management
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This Award Means a Lot to Lls.

And Evcn More to Them.

When it comes lo buying
recycled producls, we

meon business...
more thon $Z billion worth!
We created a new way to shop.
In

1990, we at McDonald's@ took a hard look at the state of our environment,
and then took a hard look at ourselves and what we were doing about it.
So we created McRecycle@, an innovative buy-recycled program.

With

McRecycle came an ambitious pledge to purchase at least $100 million
worth of recycled products each year to use in packaging, equipment and the
construction of many of our new restaurants.

We have tripled our original goal, purchasing over $2 billion
goods over the past eight years.

in recycled

The growth of McRecycle has exceeded our greatest expectations. As we celebrate its success, we are
now the leader in our industry in purchasing not only recycled paper, but recycled materials overall.

We have become a place

for recycled goods to go.

What would have been trash has been turned into productive assets for the Golden Arches@, These
quality products - everything from McDonald's bags, booster seats and building blocks to tables, tile
and trays - were all made from bottles, newspapers, cans and other recycled items.

We are not through yet.
Our commitment to the environment is not a passing fancy. We now have a long history. We are
continuing to expand McRecycle and develop new markets for recycled materials. And McBecycle is
just part of our overall effort to make this world a better place to live.
Through McRecycle and our other programs we are not only doing our share to help the environment;
we hope we are encouraging others to do the same.

We have produced a greener bottom line.
It's very gratifying to me when I see McDonald's meeting the needs

of our

business while purchasing with the environment in mind. So please join us
and buy recycled!

Jack Greenberg
McDonald's Corporation
President and Chief Executive Officer
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